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Myths & Realities

A,f'l"'_;,he‘Peace factor’ in tourism
" development needs to be identified

+The myth of Tourism as a ‘peace
maker’ or catalyser in the ‘peace
making decisions and processes’
needs to be studied



'-' ~Can tourism and tourists
bridge the gaps ?

¥ between the ‘rich’ tourist generating countries
and the ‘poor’ destination areas

+ between the ‘poor’ hosts and the ‘rich’ guests

+ between a ‘soft’ philanthropic mission and the
‘hard‘ mechanism of global tourism business

+ between local entrepreneurs and global
networks: the tourism tribes !

The role of tourism - a complex transformation
agent and powerful economic force - needs to
be studied in order to manage future
developments



The myths about

tour:sm & poverty alleviation

__ The reallty is

4 Astructural and \ -
global resistance to de andes wil qroien N /

steer the flows of /

tourists and tourist’
expenditure in the
same direction




Cultural resources
for local development

+ Awareness of cultural capital

+Power & Knowledge to valorise
cultural resources

+ Capacity to connecting local
initiatives with global networks and
markets



Cultural resources
”the Attraction Paradigm”

_'_-“tT.he most visible contribution of cultural resources
~ to economic development lies in its ability to

+ attract tourists and the consequent positive effects on the
the destination (spending, incomes and employment,
quality of life )

+ The economic potential of cultural resources and
activities for the territory is similar to an export
potential

+ in this case it is not services or products that are exported
but consumers who are brought in.



S Cultural Tourism
+  a tool for development

Lo YES + But
4 Cultural tourism has a + Cultural tourism is a
high added value highly competitive &

+ Economic progress vulnerable industry
stimulates social & + Creates high economic
cultural development dependency

+ A W?“ accessible and + Cultural exchanges lead
hybrid labour market to changes in cultural

+ Tourism is labour identities
intensive

TT4D 8



Sy Scale and priorities
“ +’ Large scale and unique

places more tourism

~potentials

+ Little interest for the
ordinary

+ Conservation vs new
uses

+ Locational aspects

+ Context-
+ Social cultural economic
+ Political

+ Photo’s McKercher,R. 2008 = b



Prlorl ty for Economic
Development

% Focus on making money
+ rather than conservation of
the past
+ 80% of Beijing’s hutongs
were destroyed in dynamic

urban reconstruction and
real estate development.

+ More interest in
redevelopment of urban areas
rather than in decaying rural
villages

Based on McKercher,R., 2008




Creativity with
¢ Intanglble Heritage
Integratlon in the local TOS

S Knowledge building

« Religion « Identification

- Language « Protection

« Traditions and Folklore - Communication
« Games & Sports - Commodification

« Gastronomy
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Local traditions in Andes vilages
Heritage resources for cultural tourism
(Ichuna - Antajahua)
Opportunities & Risks?
Benefits & Costs?




- Valorizing local heritage

s Marrakech Souks Beying Cultural Park

E
2,
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Revalorisation
of
Arts & Crafts

loss of intangible heritage

due to modernization

and loss of traditional lifestyles,
habits and behaviors
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o Street markets
s ¥ PUDICSPICES
+ Tourism icons

v + Informal tourist
attractions

+ Meeting places

+ Marginal tourism
revenues
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 Inthegrip of tourism

es

Creating benefits

Caught in the Wave
of Tourism

we hope to develop our own type of
tourism. We don’t want to preserve
our culture just so people can come
and see us. It must be for our own
identity.

Garnette joseph, 2001

We see 3 need to organize tourism
in Carib Territory so we benefit more

directly from it. The Carib Model
Village will help us do so. Tourists
will learn about Kalinago crafts, food.

dance, and music at a site based on

our traditional architecture.
ralinego Curatory, 2003

18



South Africa’s cultural villages

'S
1

offering an ethnic heritage experience to tourists
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The Peace Shop

+ Marginal
benefits

+ Lack of
marketing
know-how

+ Disconnection
between local
and global
agents in the
tourism chain

1S . 8. 2002
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TOWNSHIPTOURISM

’BleSs: ng or blight ?

— —
-~

(Briedenhann,J, Ramchander P, 2006)
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~ Links between tourism and

A local smme’s

X S f Fig 6. Links between Tourism Industry & music related SMME’S

O v Cape Town
A A~ music -
tour st Music
Live music, Club, Bar, Festival
Haotel, Restaurant, Retall L

Perfoming arts
Danca, Musical thestre Mmic relsted SAORE

Festival, Concerthals, Theate ‘ {

Crafts
. . Tourism Tourisen
Retail, markets, festival, |e Office & Office &

instruments

Festivals
Toerist-temper
Big-Bang

Hertage -~
Musea, Thestre, Towrs,
Concerthalis, Festivals, ..

Local viskor Local visktor

i S0rvices and produces
» Tounsts
—p LOCals

Source: Van de Straete, M, 2007
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T'T4D- Tourism tool for
development ?

"+ Only an effective instrument for sustainable local
development in poor destinations on condition
that the critical success factors are

+sharply identified in the local context

+ clearly understood by the global AND local
stakeholders

+implemented efficiently in the mainstream of the
global tourism business

25



Tourism- TT4D
for local (economic) development

Structural and organisational barriers

- inadequate investment in basic infrastructure
(roads, energy, water supply, )

- mismatch in supply and demand for services
and products

- shortage in quality & quantity in the
accommodation sector

- inadequate medical care

- poor telecommunication

- real and/or perceived ‘unsafety’

- Etc.
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INNOVATIVE WAYS
 TO LOCAL-GLOBAL PARTNERSHIP
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Global business & local
* opportunities

"+ TOURISM CHAIN

+ SUPPLIERS

+LOCAL INVOLVEMENT
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e
-+ To'understand
4 The conditions to

develop tourism
potentials

+ The dynamics of the
tourism system

+ To avoid unwanted
+ Impacts
+ Evolutions

+ To anchor tourism in the
territory & community

+ To develop monitoring tools

- Building tourism expertise

BUT

+ Lack of experience

+ Best practices?

+ Limited experiments
+ Lack of involvement

+ Affinity with the field

+ Preference for desk
research

+ Not all tourists are tourism

experts!
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Can educational impulses|
make the difference ?
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